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INSTANT CREDIT FOR WEB PURCHASES
Moneta is expanding the system it introduced in 2008 to let banks 
give their customers access to an online wallet holding multiple 
payment options to include instant credit on a per-transaction 

CASHEDGE P2P PAYMENTS SERVICE
Initiating person-to-person money transfers from a bank’s Web 
site would require only the recipient’s email address or mobile 
phone number when using the new POPmoney service from 

MERCHANT PROCESSING IN INDIA
India’s largest third-party provider of processing support for 
merchants is Venture Infotek, which processed 150 million trans-
actions from more than 150,000 POS terminals last year. Clients 

VIVOTECH CONTACTLESS POS TERMINAL
After shipping more than 600,000 customer-facing contactless 
card readers over the last �ve years, Vivotech began shipping 
its �rst card payment acceptance terminals in the fourth quarter 

VESTA PREPAID RELOADS
The 50 million Americans who bought $18 billion in wireless 
airtime time last year purchased 75% of that amount over the 
counter at retail stores — mostly with cash but also with debit 

RECEIVABLES MANAGEMENT FOR SMALL BUSINESSES
The small business division of American Express now o�ers com-
panies that use Amex credit cards an online invoicing and pay-
ment service aimed at helping them improve cash �ow. American 

VERIFONE/HEARTLAND LITIGATION UPDATE
A preliminary injunction sought by Heartland Payment Systems 
(HPS) to prevent VeriFone from publicizing its o�er to provide 
direct and no-cost POS terminal support to merchants using HPS 

DISCOVER FINANCIAL SERVICES
In 2009, balance transfers and cash advances on 
credit cards issued directly by Discover declined 
$5.36 billion due to reduced marketing of
balance transfer o�ers. Cash advances and
balance transfers accounted for 8.5% of total
volume in 2009, down from 12.8% in 2008.
Purchase volume dropped $4.78 billion due to the 
reduction in consumer spending. Total volume 
(balance transfers, cash advances, and purchase 
volume) was down $10.14 billion, and managed 
credit card outstandings (which include
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CashEdge, which provides an 
online money transfer platform 
used by 7 of the top 10 retail 
banks and a total of 600 �nan-
cial institutions in the U.S. The 
company expects to enroll all 
of its customers in POPmoney 
within two years. 

�nancial institutions. 

While a growing number of P2P 
money transfer services are 
being o�ered by 
nonbanks including 
PayPal and Obopay, 
CashEdge says its 

banking service and are an 
extension of CashEdge’s exist-
ing TransferNow product, used 

by banks to let their 
consumer and small 
business customers 
transfer money to an 
account at another 

of 2009. The customer-facing Vivopay 8800 and 
Vivopay 8600 devices are equipped with built-in 

contactless NFC technology. When 
used with servers running 
Vivotech loyalty and mar-
keting software designed to 
support real-time rewards 
at the point of sale, the 
terminals can 

redeem cou-
pons held on a 

customer’s mobile 
phone. They can 

also ful�ll promo-
tions triggered by 

contactless or mag-
stripe cards, contactless stickers at-
tached to phones, or NFC-enabled phones. 

Both the color display with touch screen 8800 and 
the black-and-white display 8600 provide an ADA-
compliant keypad and have optional signature-
capture capability. They use an ARM9 processor 
and the Linux operating system, interface with 

most POS and ECR systems, and meet high-secu-
rity PCI 2.1 certi�cation for PIN entry with debit 
cards. EMV-compliant versions of the 8800 and 
8600 will be available in March. 

Vivotech’s Vivopay 8800 and 8600 terminals will 
be distributed in the same markets worldwide in 
which the company sells its card readers. Network 

certi�cation is in progress. 

Servers using Vivotech loyalty, market-
ing, and prepaid applications were �rst 
deployed last year in Ireland by Zapa 
Technology to match coupon o�ers and 
rewards with mobile phones at the point 
of sale. Tetherball, a U.S.-based start-up, 
is doing the same. Direct Source, a sys-
tems integrator serving Tier 1 merchant 

customers, will distribute Vivopay 8800 devices. 
The 8600 is aimed at Tier 2 merchants. A device 
for Tier 3 and Tier 4 merchants will be available in 
the second quarter. Mohammad Khan is  
President at Vivotech in Santa Clara, California, 
(408) 248-7001, khanm@vivotech.com. Prior  
issues: 939, 938, 934, 932, 924, 922, 920, 917

TERMINALS 
CAN REDEEM 
COUPONS 
FROM MOBILE 
PHONES.
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MOBILE FUNDS 
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